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HIGASHIOSAKA BRANDING WEBSITE

https://www.techplaza.city.higashiosaka.osaka.jp/section/citybranding/

CREATORS

CASE 1:

HIGASHIOSAKA FONT
Kontrapunkt (Denmark), Tetsuya
Goto (Kindai University)

CASE 2:

BRAND TAGLINE
MONOZKURI companies in
Higashiosaka, The faculties of
Kindai University, The officers
of Higashiosaka City

CASE 3:

'SPIN THE GLOBE" animation
anata ga hoshii <Takuma
Uematsu, Yuki Hayashi, Tadashi
Kobayashi, Tetsuya Goto &
Akihisa Iwaki>, Yuri Miyauchi,
The students of Kindai
University, Tetsuya Goto,
Akihisa Iwaki (Kindai University)

CASE 4.

BRANDING WEBSITE
Kontrapunkt (Denmark), Ryuta
Sakai, The students of Kindai
University, Tetsuya Goto (Kindai
University)

WHAT IS MONQZKURI?

First of all, 'mono’ means things
and ‘zkuri' means producing; the
equivalent of Monozkuri would
be 'manufacturing,’ yet in Japan it
holds a unique concept. People
engaged in Monozkuri pursue
quality in products, such as
productivity and precision. An
additional, very important point is
their thorough consideration
towards users; the scene the
product is used in and the role it
plays are carefully weighed during
the creation process. Acommon
way of thinking in traditional
Japanese culture is that a good
soul resides in all carefully made
products, and this also underlies
our Monozkuri philosophy.

[E/ DD EIFVEE BB DEE
BEEOH ST . BEOEEICHc>TEHE
MPRBEREMENBREDBRICEER
ST EEICHRDDIENENZNOIREIC
BUCT BBENMERSNDY—V . KE %
BHAL.ERENOLEDZ LEHNSIESD
BREOWEZIETHDTY . HERDIC
FE/ICEBNBED EVSEHRNEE
ZBERHD. CNPEERZOREICHD
HOREEBERXTVWE T RARTCIEE/
D<DDHEFEREZIMONOZKURIJEL,
HRARMZEIF=NEEITVET,

Design: Tetsuya Goto (Kindai University) | Translation: Duncan Brotherton
Published in September 2019 | Copyright © Higashiosaka City. All Rights Reserved.

MONOZKURI CITY FHGAISHIOSAKA 1
WHERE HTHE ANSWER IS

To those who are wondering what “Higashiosaka,
Where The Answer Is" is all about, this pamphlet
should answer your questions. Higashiosaka is known
to most Japanese as a manufacturing city, but do you
know what makes it different? The city of
Higashiosaka started a city branding project in 2017
to promote Monozkuri City Higashiosaka
internationally, involving Kindai University in its
various schemes. This pamphlet should serve as a
guidebook by walking you through each example.

[HIGASHIOSAKA, WHERE THE ANSWER IS (B8 K[ Z4LIE[E
ZIDBBIG) |- EBWTINIER SIS ZOMFIEZED
SEBICERBMF TTEHARMNE/ DKDDFEEZEVWS LG H
RANCIFILSHONTZEEI B ILNEBA. TH.EZHMBEDFESE
EOTVLWBNNCHEHMTLELDON? BARMTIE.[E/DDDFES
RAMR] ZHRICRETDEH. 2017TEEHS [HH ISV T VI T
OO ICEBEA AERZERLAEIAY T VY EFIELTEEL
oo AMFIE. EDERZBNLEDNS [T/ DDDESL FRR]Z
KOH>THSITEODHARTVITY,
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CAISE 1:
HIGASHKOSAKA FONT

Monozkuri (or ‘manufacturing’) in Higashiosaka is

comprised mainly of small and medium sized
factories connected through acquaintances rather
than an old hierarchy system involving bigger
companies. Companies here support each other
mutually depending on where demand lies, and to
reflect this a project to develop a font with
automatically connecting letters was jointly
developed by a creative agency from Denmark,
Kontrapunkt and Kindai University. The font is
quite different from a logo or symbol usually seen
in traditional forms of branding, and is an ideal
experiment for a branding model involving
participation, which both the city and businesses
here can actually use.

RARDE/ DLDIE. REEDRER T DX SEEERN %S
RIS HRNTIBOKFENEDENDICEOTHRDIIOTLE
T BECHUTERENMIEISELEL BT DRARDE/ OLD
ZRI/IBDYINELT XFEXFHEBNCDOENSLDICT
A0S LSNEITA V% T IN—DDIVI (T4 TIT=IT
~—Kontrapunkt SR AZ HNEEFHFE. ERNE TV T+
JDRRTHD2AAPN—I TIREL [TV EBNITTSD
ETCHPRENMERDISMEDIS Y TV aH»EL,
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A movie showcasing the font's features was created. It has been
made publically available on the branding website.

THAVSDEBZEERD L~ E—H 1. IS5V T VIO T THASTRBELTVED, https:/www.techplaza.city.higashiosaka.osaka.jp/section/citybranding/voice/
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CASE 2:
BRAND TAGLINE

“Where The Answer Is" is Higashiosaka City's
branding tagline (a type of brand catchphrase),
and took shape in a variety of workshops held with
Monozkuri businesses active within the city itself,
faculty from Kindai University and personnel from
the Higashiosaka City office. Higashiosaka has a
Monozkuri image of having a positive attitude
towards unheard of business orders and craftsmen
with so much experience they can make things
without diagrams. In an attempt to capture this, a
line from the workshop was jotted down,
“Higashiosaka has a Monozkuri solution for even
the most difficult challenges,” and the taélngLne* s

"Where The Answer Is" was born. *- °

[WHERE J’HE ANSWER IS](&. %ﬂ&,mﬁﬂ‘c?i%ﬂ@“éj&/3<
Dm%t;_a%jc;ﬂa\%Lt%ﬂ&m@ﬁalww@ﬁ@kb
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FUVIDIISA I 2ASYROF vy F IL—R) TT.[Th
itl;&b\fmﬁh_ﬁhﬁﬁﬁ bSATREBNDD]. [HEHIE
<THDNBBADRERA B 3 | KEDRARDE /3OO
*—V% [CALICHLVBRETOREARDE ./ I<DICEZH
HBI=[BRDBIBIEVNDIISAVITHEELIAHF LT,

https:/www.techplaza.city.higashiosaka.osaka.jp/section/citybranding/promise/
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A worksho;lexploring city representation of Higashiosaka withi
the photographer, Gottingham. A record and analysis was madé_ .
of places with Monozkuri roots, such as Ishikiri Shrine. l
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This project heavily involved students from
the Department of Cultural Design in the
Faculty of Literature, Arts and Cultural
Studies at Kindai University, who joined
creators from Japan and abroad in
workshops to create ideas to help spread
information. In this small booklet we shall
introduce the projects for which students
were responsible.

ATOIT IS GEEREXZZE T VAV ER
DEEHRBOOD BERADIVIAI-—EDT—D
3y EBU T EREEDZODIEREHIELE LT,
CCTRHIEMDEDTH EODIFEEDNEABIICEE

DoOEAVFYYERNLET, kf'*?‘f" ,
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the photog
of places
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Unsung industrial parts are Higashiosaka's
principal products; they were given characters
and now feature as a LINE stamp set to help
build familiarity (search for the Higashiosaka
Buhin Gumi). Design: Kureha Terada

BOTDNHENEFEDRARDOEELH A TEE R
X vSI59—L. KDFL HZEHOTHEITZOHDLINE
RV TTODLEESHIVOAH | ZETTA U LELT
FTHAY FRMNZ

Before content initiatives began for the city
branding, a photography tour of Higashiosaka
was held and research was conducted into
city representations. The photographs were
converted to a slideshow and animated.
Guest lecturer: Gottingham.

BHISV T4 VIOV TV YHIEICERDE
DBHEIC.RARBAZREZLTHD  HBHR
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Shop-with the musiciah, Yuri Miyauchi.
oin The G\lbb’é was made in collaboration

the photog
of places
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Higashiosaka city’s stationery, including
business cards, envelopes and clear files,
were designed using the Higashiosaka font.
The reverse side of the business cards uses
an initial from the person’'s name; words start
to take shape when various cards come
together. Design: Mami Nishiaki

BARRIFV R EBVWERARTORT -3+ )—(F
RNHE IUPT7AI) T T4V LELI. BRIOEE
[CBRADEXFZAS<EEIDET MBOAEDEL
THEZDOBIENTEET, T H1 YV FEREN
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CASE 3:
ANIMAHON 'SPIN THE GLOBE'

An animation was created featuring a screw—a
figurative motif representing industrial parts
found in cars, trains, airplanes and satellites—many
of which are produced in Higashiosaka and are an
integral part of our daily lives. We'rarely see these
parts performingtheir thankless duties (even
thoughithey help to move the world; this isthow
Monozkuri in Higashiosaka connects everyone)
and so the screw is shownas turning=A
stop-motion film was created using sketches of
the screw turning. Students from Kindai University
drewsthousands of frames.in order to create this
animation. A well-known invention is shown at the

end: the conveyor-belt sushi (though not many

know it was invented in Higashiosaka).

DIELEBOEFBIZADEBHEVWE/—EHNSFIE . ZL
CALIBEFCT—ICHEONIRAMDIXHRZERNRITDLR
HNAEF—JEUT XY ERICIERE P A= AERZ T
ELELIC. BRIZBICTICENDEWVED FDNFLETHDH
ISR ZH DL VD (SRARDE/ DLDDHEFRZED
BOTWS) ez XV EZDEEREHZAVTRIELTCVE T,
BEICIFREZGZ2oTH<ORAI—TE VS FEEFHAIL
BJARZDOZETEN . RRICERZ L. ZNZATHOEBE TS
ETPIA=YIVICHEITELUIZ. SANICIE RAREED D
D (EEEdD) BAYHEBLET,
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Spin The Globe is available to watch on YouTube. In addition, it is
shown at an international short film festival.

[SPIN THE GLOBE][dYouTube CARSNTWE T . F/z. A CORERIBEIZRICH
HBLTWEY,

https://www.youtube.com/watch?v=xwIMGé6InKQ
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CASE 4:
BRANDING WEBISIFE

To bring Monozkuri City Higashiosaka tothre e - -

schplaza.city. higashiosaka.osaka jp)

world, a branding website bringing tqgethbar the
different ideas for this project was created. An
appropriate website plan showcasing a city
branding project was created though a workshop
with the font's co-producers Kontrapunkt (from
Denmark) and students from Kindai University. The
website was created using the visual motif of
‘roads’ as connecting Higashiosaka Monozkuri
with the world online; an image was used of the
spectacle seen from a drone hovering over
Higashiosaka Junction. The site acts as a way to
creatively convey the idea of Monozkuri City
Higashiosaka and also as a mechanism to create a
Higashiosaka Monozkuri network.

[E/DO<KDDFELERANRIZHRICHKETDZH.ATOIT I~
CHELE OV T Y YEEE DR TS T VDT I A R
ELELI. 77/ e EFIfELIzT > ~¥—2 DKontrapunkt&
EH{AZOZENT—IYayvIE2BCTC. BHISVRTOIT
INCasblLWITIA b ZRE RARI v I3y zER
O—YTLEEDSRELSHREEZAA—IL. BARDE/ DL
DNA V-2 ZBETHAREDLAN DTV I EZE[EIZTE
F—DICRBLEDTI TUA L ZGIELELE. [E/D<DDES
RBAR|IZIVIATTICHRELEADS. BEARDE/DIDHRY
EO—UICEGR I DO DEHEAZEFRLQMBRITVET,

MONOZKURI CITY

HHGASHHOSAKA

WHERE THE ANSWER IS

The Heart of Monozkuri ,
the Spirit of Japanese Manufacturing

Monozkuri is a unique word used to describe Japanese
@ with manufacturing, it means the spirit of
s of making better products. In other words,
i is an approach and an attitude. The city of Higashiosaka,
which borders Osaka to the east, has been a preeminent center for
monozkuri for over three centuries

S
s _ 2

https://www.techplaza.city.higashiosaka.osaka.jp/section/citybranding/




